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1) Title: US music firms reach copyright deal
Source: http://news.bbc.co.uk/2/hi/entertainment/2656833.stm 

Date: January 15, 2003

Discussion: This news article announces how US music firms are trying to help protect copyright and stop piracy. According to article, at that time Music industry chiefs, led by the Recording Industry Association of America (RIAA), and several leading high-tech companies agreed not to introduce "locking controls" on hardware and in software to block piracy. Instead, the two industries agreed to pursue a campaign to educate people about piracy. The news mentions that some entertainment companies (like Motion Pictures) disagree with this method and believe in locking. As we know, piracy is the biggest issue facing the entertainment industry. 

Despite the deal announced on the news, I feel the government will eventually settle the issue of copyright protection. This is an issue that private sector cannot solve by itself. Piracy is so massive now and this significantly influences quality in music industry.

2) Title: RFID Privacy Gap? 
Source: http://www.internetnews.com/ec-news/article.php/3366811 

Date: June 10, 2004

Discussion: The article revolves around the question that "Where does consumer privacy fit into a world where every product has a unique IP address?". The article appreciates the fact that RFID could provide huge benefits for businesses that move materials and products through the supply chain. But there are privacy issues at every stage of a product's movement. In the warehouse, employers could analyze an employee's work patterns by how many pallets were handled in a given time, or track people's movements via tags embedded in their uniforms or badges. In stores, retailers could track consumers' movements by way of tags embedded in loyalty cards. The RFID industry is considering several options to ease post-purchase privacy concerns, including a "kill" mechanism to completely or partly deactivate chips, making blocker chips available to consumers and providing authentication mechanisms. However, as the article mentions this is not gong to work. In fact, we have to learn from our mistakes and design in a privacy component as they build the tags. A lot of times, engineers put in code that they think has no ramifications just because it just makes the application run better. Privacy officers need to put the engineers in a room with a bright light shining in their faces and not let them out until they find out what information they're collecting.

I agree with the statements in the article and believe putting RFID on every product is wrong and will cause serious privacy issues. There is nothing incorrect with the technology. It is improved as much as it could. The point is that there is no reliable mechanism to store and use all this collected private information.

 
3) Title: Whose fault is it anyway?
Source: http://www.internetnews.com/ec-news/article.php/3366811 

Date: September 30, 2005

Discussion: The article brings up problems with the iPod nano as an example to answer the question that if it is time for software vendors to accept their liability. In the case of iPod nano, display screen is too easy to scratch. Consumers if sees this problem can order a new one. Actually, as we all know if goods are not of satisfactory quality then purchasers have pretty clear legal rights. However, the same sorts of protection do not hold for software. You may be able to get a refund on software even after you've opened the package and implicitly accepted the terms of the license. But the bigger issue is what happens when buggy software leaves your computer open to attack from viruses, worms or hackers. If your hard disk is trashed, or your confidential data has leaked out onto the net, then you have no legal comeback. The article says that the point is not that we should encourage lots of lawsuits against software companies, or have unlimited liability for software. After all, I can't sue Toyota if my car doesn't start and so I miss an important meeting, although I can sue it if a design fault means I crash on the motorway. 

I agree with the partially liability idea and think it is a necessity. However, I have no clue how it can be implemented. In fact, I believe many people have so far thought about enforcing liability on software companies at different levels, but the point is that security issues are not cause just by the software. Hackers, user, Internet server, etc all have major contributions. Who can develop an algorithm that recognizes "Whose fault is it anyway?". I think we should let the market do job. Competition among the software companies solves this problem. Companies do work on security issues, because it is one of quality measures and their aim is to increase quality.

4) Title: Music download prices rising?
Source: http://money.cnn.com/2005/02/28/technology/personaltech/music_downloads/?cnn=yes  

Date: February 28, 2005

Discussion: The article is about the plan of major record labels to raise the price they charge online retailers for song downloads. According to the news, wholesale music prices will be 99 cents/song compared to present 65 cents/song that were originally set artificially low in a bid to stimulate demand. The move by the music labels is obviously upsets Apple most of all which has more than 65% of market share. But just as music lovers are being coaxed into using legitimate download services, price jumps could prod them back to piracy. According to the news, music download sales totaled about $300 million last year, roughly three times its total for 2003. Given the threefold revenue jump, industry moguls might feel he time is right to hike the price. However, if they raise rates, it will reduce the demand. Actually, if piracy was somehow stamped out, the environment could support a price jump, but that is irrelevant so long as illicit downloading is alive and well. The lure of free music was being countered by the fear of prosecution for illegally downloading, but an increase could draw legitimate consumers back to the shady world of piracy. 

I believe increasing prices would be a major mistake and that any price over a dollar would nip the emerging consumer trend in the bud. Maybe after passing few years, when piracy gets stamped out and one dollar has considerable less value than one dollar now, music labels can hike the wholesale price.

